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Seminoles See Abortion

CBR Midwest Visits Florida State University with GAP

The Center for Bio-Ethical Reform (CBR) Midwest displayed the Geleogivareness Project (GAP) at 4 of the largs
Florida Universities in February. This marked the first return oP@#these four universities in several years.

The Genocide Awareness Project (GAP) compares historical getocitlertion using massive photo murals. The

The Winter 2008 GAP Tour included: Stephanie Gray,
from CBR’s
Florida State University Canadian
University of Florida affllll(ate,
University of Central Florida ma eslﬁ
University of South Florida compeliing
L argument
The following is an excerpt from theallahassee Democrat i,’& for life at FSU

The free-standing, 6-foot, multi-image display was part of a projectahieg universities as part of the Genocide
Awareness Project sponsored by the Ohio-based Center for Bio-EthioatnRef

"We're comparing abortion to historical genocide," said Mark Harringtergehter's executive director. "We
do that pictorially by using images of the Holocaust, American slavery, Rw@adaodia, Kosovo. The
point is that the victim-class being killed in American genocide —elwvig abortion — is the unwanted, un-
born children."

"The pictures disturb me," FSU employee Rudy Monroe said. "l don't believe tioabbdon't believe in
murder. It's all one and the same. The Holocaust was murder. A baby that's nothigraleorted is murder."

Stephanie Gray, Executive Director for the Canadian Centre for BicaEfRéeform (CCBR) wrote, “As | reflected on
the Florida GAP experience the word that came to mind was ‘privileges.sutha privilege to be able to share truth
with these students, to be able to touch strangers’ lives and commuritetasing, life-changing message!”
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Rev. Childress speaks of the Mark gets to share the message Despite opposition, students came
tragedy of black genocide on Tallahasee TV. with their questions about abortion

Selling Your Car is Hard |Donating Your Car is Easycall 614-759-5195 or CBRMidwest@cbrinfo.org |
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Billboard Directly Over Abortion Center Needs Reneved

Things are tough out there. In the current economic atmosphere aftn-pr
groups like CBR Midwest are having a more difficult timesireg money for
our operations. Case in point. For almost two years CBR bfitilvas been
funding a huge pro-life billboard directly over one of the most egusgabort-
ing centers in the Ohio area. Since July of 2006, Capital Cameer has had a
24/7 pro-life witness over the facility. Well, that is &dljeopardy now. For
some time now we have relied on a local church and family physician foea |ittl
more than half of the needed funds to pay the rent for the Sgdly, we got
word last month that the Doctor was not going to continue to support the
billboard and giving from the aforementioned church has dropped. What does o

that mean? It means CBR Midwest needs to make up the difference. We ne&d@bies are saved by this billboard
support from you - our regular donors or yet to be supporters in ardhedd

keep the billboard witnessing to abortion minded women coming into this killiiiyfac

If you are a regular giver to CBR Midwest please consider incrg@gsiur monthly support to include the billboard.
If you are not a regular supporter of our work please considi@igga special gift for the sign. It's a good investmg
For just about $1 per hour we can keep the message of life going forth tts pateerable to abortion.

Your gift of $24.00 keeps the billboard witnessing to abortion minded parents for 24 hours.

Your gift of $48.00 helps parents see the truth about abortion for two fsll da

Your gift of $178.00 allows the life saving visual truth to be presentsakilting center for 7 days.

Your gift of $356.00 permits the surrounding community to understand who the unborn bal® veefeks.

May 9th is the deadline to hear from you. If we don't raise $300 more per month to makehgpshortfall the
billboard must come down. If you intend to give, please write “GMO Billboardigmtemo of the check .

This is why we March!
(This story is from Paul Simoneau, Director of the Jusiioe
Peace for the Diocese of Knoxville, TN)

I direct the Office of Justice and Peace for the Diecek
Knoxville. Each year, we take hundreds of high school stude
to the annual March for Life in Washington, DC. | want {
share with you the transformation that took place among
students as a result of the Genocide Awareness Project (GAFT:

students. It wasn’t the sheer magnitude of 225,000 people marching dowtitufionsAvenue. It wasn't the man
speeches and moving testimonies. It was the truth — the realftgbortion that stirred their souls and transformed
hearts.

It wasn't the gathering of 25,000 young people for the Mass atdtizovi Center that had the greatest impact onkour

As we walked along the March route, the students wermga#ind horsing around. The seriousness of it all was lo

nt!
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these young folks, who were more focused on social relationshipsasid. As the GAP pictures came into view, d

ne

of the more talkative girls in the group gasped and fell siledm others, curious as to what had suddenly silenced]their
chattering friend, turned and caught sight of the pictures., Theyfell silent. The transformation was immediate gnd
sobering. Their complacency was shattered by images that ast@anttbdrrified the mind. Speeches and moving tgsti-

monies had not done what several pictures accomplished in only set®nds. What had been a social and fun "
trip" suddenly became focused and serious. A respectful silellagpbn the students and lasted well after the pict
were out of view.

The silence was finally broken when one student said, "So that's whyavedTheir collective thoughts were sumn
rized by the same girl who had been so distracted befoirgstbe pictures: "Whatever | thought abortion was, be
now, is no longer the case. This is a war in the womb. Why aren’t more peaplgeouat this?"

Speeches, testimonies, masses of people protesting abortion, mbaie-ef these changed our students in the same
as just a brief exposure to the GAP pictures.

Mark Harrington, Executive Director, CBR Midwest
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